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FADE IN

1. STUDIO. Dean Olsen on camera, MEDIUM. Setting should be very simple, maybe a softly crumpled burlap background w/ a large Eddie Bauer or EBTV logo displayed in some fashion.

Dean: Welcome to this special edition of EBTV. I'm your host, Dean Olsen. The three features we have for you today center on a common theme -- using modern information technology to help us deliver time-honored personal service. 

1a. If desired, teaser footage from the three segments we are about to see could go here.

Dean VO: In our first feature, we'll take a look back at the history behind Eddie Bauer's legendary passion for customer satisfaction. Then we'll explore a powerful tool called StaffWorks that makes it easier for our sales associates to share that passion with more customers than ever before. And finally, in our last feature, we'll hear from some associates about the impact StaffWorks has had on their ability to interact more effectively with our customers. 

1b. STUDIO. Dean back on camera.

Dean: First up, how customer satisfaction became the guiding principal behind Eddie Bauer.

2. Historic Photo, EDDIE BAUER with fishing rod & giant king salmon. [Picture from book may require tilt down. Try to find original.] Zoom out from Eddie to reveal size of catch. [Less effective would be a tilt down, if you can't lay your hands on original photo.]

Dean VO: You probably know the story of how Eddie Bauer the man personally tested all of the products that Eddie Bauer the company made. Nice catch!

I guess you would call this his Free Willy test. 

3. STUDIO. Dean on camera.

Dean: What you may not know is how Eddie became so good at catching (landing?) customers. It started long before he ever manufactured a single product.

4. Photo of young Eddie Bauer holding his rifle (crop out hanging dead deer).

Dean VO: When he was 14 he went to work for the largest sporting goods store in Seattle. His fame grew in several ways. 

5. Photo of Eddie Bauer hauling fish on a line, downtown Seattle.

Dean VO: Locally, young Eddie was the Michael Jordan of outdoor sports and the store used his success as a fisherman and game hunter to lure customers to the store.  

6. Dean CU.

Dean: But Eddie had bigger ambitions. He set about mastering every aspect of his chosen profession. He learned how to string tennis racquets, make fishing rods, gun stocks and custom golf clubs. How to sell fishing tackle, footwear and outerwear. You name it, he knew it. 

Dean MEDIUM.

But Eddie's fame was based on more than just his knowledge of sporting goods. It came from his skill with people. He shared his knowledge and his passion with his customers. He made time to develop a one-on-one relationship with every customer. Eddie become so good at building long-term trust with customers, they began to ask for him by name when they came into 

(Cont.)

6. CONT.

the store. Soon, Eddie's reputation for customer service began to create quite a stir. 

7. Eddie Bauer portrait, 1920.

Dean VO: So much so that by the time he opened his own store at the age of 20, Eddie Bauer had become the go to guy for sporting goods in Seattle. Many of his old customers followed him to his new establishment. . .

DISSOLVE TO

8. Airbrushed photo of Eddie Bauer in front of early store on Seneca Street.

Dean VO: . . . and his next one. . .  

9. Shot of store interior, 1938, at Washington Athletic Club.

Dean VO. . . and his next one. Well, you get the point.

